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https://business.linkedin.com/marketing-solutions/case-studies/lemonade








• APPENDIX



What to Post

Quick tips for Video

1-3 minutes

Opening shot of video should be 

compelling
Strong opening

Keep it short

Authentic, not overly-produced 

content stands out in the feed
Keep it casual

Optimize for mobile audiences (with 

volume on “mute”)

Add

captioning



What to Post

Make it a two-sided conversation,
get creative, and ask questions!



How to Grow 

Followers



ONE TIME

Your Game Plan for Growing Followers...

How to Grow 

Followers

Ask your employees to 

update their LinkedIn 

profile → this is newly 

important!

Add the LinkedIn 

“Follow” button to your 

website 

Invite your first-degree 

profile connections to 

follow your Page

DAILY

Link to your Page in all of

your marketing comms

Post daily to establish a 

trusted voice

Reply to comments & 

encourage further 

discussion

Interact on your 

Communities Hashtag 

feeds

X1 WEEKLY

Review analytics weekly 

to identify which content 

performed best, and 

where there are visitor 

and follower opportunity 

gaps

Ensure you are 

publishing a broad 

content mix to attract 

new audiences 

MONTHLY

Encourage your 

employees to re-share 

your content with 

Employee Notifications 

(coming soon)

Switch up your 

Communities Hashtags 

to reach new, relevant 

audiences



• Target your most valuable audiences 
• using accurate, profile-based, first-party data 

• Reach your prospects anywhere: 
• Publish your content in the LinkedIn feed and in high-

quality placements beyond, on mobile and desktop 

• Grow your business at every stage: 
• Drive quality leads, generate engagement, and raise 

brand awareness 

Sponsored Content
Build customer relationships at every stage of the 

buyer’s journey by targeting content to your most 

valuable audiences wherever they spend their time.



Sponsored Content
Target people in a professional mindset with native ads on LinkedIn

Single ImageCarousel Video



• Mobile-optimized design for easy clicks

• Real-time delivery ensures timely reach

• Uncluttered professional context

• Flexibility to tailor your content

Sponsored InMail

Send timely, convenient, and relevant 

private messages to the people that 

matter most to your business



Easily create, manage and optimize well-

targeted, customized campaigns in just 

minutes — on a budget that works for you. 

Text Ads
Generate quality leads with an easy, self-serve 

solution



Drive engagement with premium audiences using dynamically 

generated ads, powered by profile data, customizable to meet your 

campaign objectives.

Dynamic Ads
Engage prospects with ads automatically personalized to them

Generate leads

by promoting your 

LinkedIn content

Drive conversions

with more clicks to your 

landing page, website, or app

Follower Ad Content AdSpotlight Ad

Build brand awareness

by increasing Company Page 

followers and engagement




