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Our Environment s More Trusted Than Other Social Platforms
People are more authentic on LinkedIn, because it is their digital resume

LINKEDIN IS THE MOST
TRUSTED SOCIAL PLATFORM

MBS &y

22% 247%

“Which of these platforms do you feel the
safest participating in or posting on?”



Our Audience Sets Us Apart With Marketers

Data is up to date, accurate & substantial, resulting in higher quality leads

LINKEDIN MEMBER DATA

Industry

Function
Jeff Weiner 39 [fluencer

CEO at Linkedin Compcmy

San Francisco Bay Area | Internet

Linkedin, Intuit, DonorsChoose

Currer .
revious  Malaria No More, Accel Partners, Greylock ( : p y S
tion University of Pennsylvania - The Wharton School O m a n 1Z e

= k-

Ml Contact Info

Occupation

Seniority

Ads You May Be Interested In (3

i Looking For New Dev Jobs? .
Published by Jeff 3
Sl i - Find  job you love! Vettery helps | | l‘t]_e
P - = s . top devs explore new SF tech jobs.
> ] .
nked [T}

@ OpenVPN on AWS
\&/  1-Click Launch OpenVPN Access G eo
) .-y erver on ! Works with 2
BY Microsofi b Amazon EC2 and EBS
- Tuition Reduction

$750/Course for Your Bachelor's | Connections

LinkedIn + Microsoft: Our My Thoughts on the Election Linkedin + Microsoft: Degree. Enroll Now. Classes start
Next Play Begins November 10, 2016 Changing the Way the 11317
December 8, 2016 World...

une 13, 2016

People Also Viewed Group MemberShlp




Our Members Engage \With An Investment Mindset

Professional network users connect with brands that align with drive for success

"L

w-.r

Personal Networks

“Spend Time”

Lll

—

Professional Networks

Info on friends
Info on personal interests

Entertainment updates

1 - The Mindset Divide research study, TNS, September 2012

“Invest Time”

Career info
Updates on brands

Current affairs






From brand awareness to lead generation, marketers can reach
their audiences on the LinkedIn platform
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Pages, Sponsored Content, Text Ads, Lead Gen Forms, Whitepaper
Dynamic Ads Sponsored InMail Matched Audiences Dynamic Ads



Test different targeting combinations to reach your audience

Company name

Company industry

derived from Company Page

8

Company size

derived from Company Page

A

Location

Job title

L)

Job seniority™

derived from Job title

Job function®

derived from Job title

ta

Years of experience*

derived from start year and
month of current roles

LinkedIn ad targeting options .

—

—U—
=

Member skills*

Based on skills, endorsements
and keywords in profile

£

Member groups

L

Member age*

Derived by using the
earliest degree

o

o
1)

Member gender*

derived from Member name

0

Field of study

¥

Degrees

=1

Member schools

L)

Member interests
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Charlie & 2 other connections work

Visit website + Follow See all 48 employees on Linked

I Home Updates What'’s new with Golden Phase

Sort by: Top ¥

287 people are talking

o
® Insights n Golden Phase e (’6’ about #GoldenPhase toda

Check out this new marketing promo we collaborated with Flexis on 3 new jobs posted this
week

3 product reviews recently
posted about GoldenMarkete

Golden Phase

Marketing and Advertising - San F o, CA - 29,131 followers

We are a leading marketing firm interested in helping you take 9 e t
your branding to the next level.

----- Mobile &

o o
e -—
+ Follow

Golden Phase

29,131 followers - 29,131 f
We are a leading marketing firm interested in helping

you take your branding to the next level.

Visit website

(:’c Charlie & 2 other connections work here

Home About Insights Life J

What's new with Marvel

287 people are talking )
(&G -vou rsoidenphase B o
today his wee

A & = A B

Network M Notificat

Pages

Establish your brand’s place in the world’s
professional community

* Manage your page on your mobile device

* Get alerts when your company or employees
are mentioned

e Built in content suggestions

* Enhanced insights

* Two way communication with your followers

* Both organic and paid

< buffer  § Hootsuite:

HubSpEHt sproutsocial

N

;! Spredfast sprinklr



Showcase Pages

A Showcase Page can be utilized by a
Page admin to represent a brand, business
unit, or organization initiative.

Showcase Pages are intended to develop
a long-term relationship with a specific
audience and shouldn’t be used for short-
term marketing campaigns.

Affiliated Pages

An affiliated LinkedIn Page is linked to
another LinkedIn Page by the LinkedIn
Support team and represents a related or
subsidiary organization. The Affiliated pages
section on a LinkedIn Page will reflect all
affiliations.

Examples of when an affiliated Page may be
necessary include, but aren’t limited to when:

An organization wants their affiliations or
initiatives to be more visible to their followers.
An organization is acquired, but remains a
separate working entity.

An organization is acquired and its products
continue to function under the acquired brand.




Becca Williams mentionned your
company

| founded Ignite in 2017, and there have b... 3 .

Common Mistakes to Avoid

T Se—
C O | | I p.l ete /f'\n: when Start-Ups Fin... Ignite IcIREN Admin ®© View as member
Educational Technology - San Francisco, CA - 191 1 followers view

13 Likes - 2 Comments At Ignite, we believe in building educational and collaborative | n | te
tools to empower the future generations. g

L[] L[] L]
Charl 5 . K
re.l m O -| n O-t-l O n spsipiiare oy Computer software - 199,131 followers
At Ignite, we believe in building educational and

collaborative tools to empower the future generations

|

—

I Home Updates Affiliat
Sortby:Top »

Ignite Makers

3 e .. | | N £teamive

29 employees

K tkout this new marketing promo we collaborated with Flexis on ‘.{ G 44 connections
now and grow your
Production
349 - 86 asin 135 employee
U _i n Page views Unique visitor:
Featured groups
Visitor metrics @ Time range: Dec 1,2017- Feb 23,2018 v Page: All v Metric: Page views =
- - Zooming in Marketing
O ODesktop 0 Mobile Aggregate desktop and mobile traffic (_J) . 1591 e

e Join the conversations that
matter most

u've planned your financial vision, and you've been healthy spending. But
1at about when something unexpected happens?

W Wesk of December 29 ds.com
© Desktop235 & 35 last week

kes

O Mobile: 193w 5% st waek

“ 0 Like [=] comment &> Share

Page views

Jans Jan12 Jan1% 12 b2 Feb Feb 16 Fen23

* Engage your people o

38 Employees at Ignite Startyear | 2011 End year | 2018

y title, k d or company Next insights )

Q_ searchem|

What's new with Ignite Where they studied + Add What they do + Add
See what people are saying 12| University of Oxfard 12| Marketer
about Ignite today I I
8| University of Cambridge 8| Consultant
i - I .|
Associated hashtags. r-4 y—
With the big picture established and your user in
10 f‘f" rv'v““di"gsme prototypes. 5| Royal College of Art 5| Designer
#ignite bk | |
613,615 people following 25 Likes + 10 Comments
& 3| University of Nottingham 3| Writer
o L I
#igniteapp
543,122 people following
Show more ~
#edtech
4,204,121 people following .

June Chan - 1st James Boon - 1st Abigail Anderson - 1st Rose Reynold - 1st




Know and grow audiences with Content Suggestions

Filter by Compensation v/ Remote Working v Leadership Development v/ Mindfulness v/

© AllLinkedin members

() Pagefollowers
NOVEMBER 13,2018

() Employees ) ,
Remote Workers Are Outperforming Office Workers--Here's Why 7
Location Research shows that office workers cannot concentrate at their desks.

San Francisco E INC Magazine
() LosAngeles 18% Engagement rate
(] Seattle

— Remote Working
|| Denver

Job Function NOVEMBER 13,2018

Human Resources My “work from home” job is studying how to keep other remote workers engaged [
() Engineering Here's what I've learned.

D Finance

. - Quartz at Work
D Information Technology

17% Engagement rate
Seniority
X0
Director
E] Manager S w7
() Entry b et How these professionals get everything done in a 4-day workweek [
: g Studies have shown working fewer hours can make you more productive. We t...

Remote Working Compensation

NOVEMBER 13,2018

Y Fast Company

te

NOVEMBER 13,2018

The lost art of concentration: being distracted in a digital world 2
Itis difficult to imagine life before our personal and professional worlds were so dominated...

e eMedia.com




View as member

Admin tools v

Communities

Join the right

LinkedIn Marketing Solutions
1,426,062 followers
1w « Edited #davos

L] L
C O n \/( E rS O -t-l O n S \/\/-l -t Today we're excited to introduce interest targeting in Campaign Manager. Now Sedtohowsrs

you can reach LinkedIn members with relevant ads that match their professional

CO m m U nities interests: https://Inkd.in/ejKRN34 #v;,e: o
Hashtags _

that match their Affiliated pages

Arts and Entertainment

professional B O e

Finance and Economy

mt@reSJ[S \ﬂj Marketing and Advertising E-Learning

Politics and Law 711,700 followers

LinkedIn Learning

Sales and Retail

LinkedIn Talent Solutions
Staffing and Recruiting
330,141 followers

Headline in@l LinkedIn Sales Solutions
o™ Computer Software

312 Likes - 7 Comments - 16,830 Views 194,648 followers

Linked [




Engage your

employees with

in-product
notifications

X Share with:

@ Public

R Emplovees

2.30

Tuesday, November 13

[ Linkedin

Your company Ignite shared an update. Join the
conversation!

‘ 4 Post Analytics

Organic reach ®

Comment Shares
12 94
Clicks Foll
921 82
Engagement

.072%

Employee network reach ®

Impressions 5 Likes
52,840 6,401
Comments Shares
121 981
Clicks Follows
9,325 731




Accelerate growth with our portfolio of solutions

Business Growth

Informed Strategy LinkedIn Advertising

Key Learnings Know and Grow Join the Right Engage your
i d Audiences Conversations People

Your Foundation LinkedIn Pages
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Companies with completed and active Pages are more successiul
at achieving growth objectives

You'll need to add the following:

Logo
Industry

Description

Organization Type

Location (city + country)
Website URL (if you have one)




Build a compelling presence through your LinkedIn Page

LinkedIn Pages is your place in the world’s
professional community

Complete your Page

Golden Phase
Marketing and Advertising - San Francisco, CA - 29,131 followers

-y
We are a leading marketing firm interested in helping you take @ g A’
your branding to the next level.

k here

Charlie & 2 other connections work her

[t ] -+ rolon Publish & share content (at least monthly)

Updates What’s new with Golden Phase

Golden Phase @O . loiernaceiocay
B Attract followers (+150)

Check out this new marketing promo we collaborated with Flexis on 0 n 3 new jobs posted this
week

ﬁl’ 3 product reviews recently
posted about GoldenMarketer
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Post

When to Post

What to Post

How to Post



@ When to Post

Pages that post daily get 2x the 45%
mem ber engggement Of all social media traffic to a company’s

homepage comes from LinkedIn

1O O M Comments, likes and About EXGCUﬁVGS ]crom C]”

shares are up

O o Fortune 500

Of LinkedIn articles Companies are members

of members visit
LinkedIn monthly.

year-over yedr. readers are in

upper-level positions
(managers, VPs,
1_2 Ermes/ doy Directors, C-level) M M

LinkedIn Users are Are in decision-
senior-level @ making positions

To capture mindshare, organizations should post
daily, 1-2 times/ day. Overtime, this will establish
your brand as a trusted voice.

influencers



@ What to Post

Using Content Suggestions to Discover Trending Topics & Articles

Location

Reﬁﬂe IHSIthS by ‘ Add a location ‘ 288 Topics by audience size ®

job function,

TRENDING TOPICS
Greater San Francisco Area

fﬂdUStfy, senion'ty, (] Greater Seattle Area
(] Greater New York Area A topis

€  Admin view
and more. () Greater Chicago Area

Industry ¥ Blockcin(525) J v Coding 464) ] v DigfalRealty 212

estions  Ana

Add a location

() Information Technology and : Qticles Sortby Most recent
Services e AUGUST 13,2018
. . Helping employ the next generation of gamers 2 Share
D Englneerlng :] The thought of jobs done by robots can stir up controversy, especially around ... :] See Content Ond
Gaming eraea @ MIT Technology Review
123 Likes - 41 Comments - 143 Shares .
() Manufacturing [ Vicrosot topics your

ZI\'\:\ZU:;;:Z;iechnologies ingaming 2 [m] fO ]]O WerS/OUdieﬂ CeS

The thought of jobs done by robots can stir up controversy, especially around ...

[
_ M i bhnology and

Job function SO [T ke Evnest Duncan ] '
are engaging with,
. )
Add a location | across Linked|n.
JULY 26,2018
D Design :| Gaming industry takes digital currency to another level with blockcha... (2 l Share

The giant’s cloud-computing business offers a look around the replacement of ...

A
Az

WSJ Wall Street Journal

Englneer'ng 123 Likes-41C ents - 143 Shares m
() Product Management nt
(] Product Marketing




@ What to Post

Leverage the voice of your { &

Page Activity €4

customers or employees to X Share to feed

Filter by: Comments

hig hhg ht the beSt Of your Jur post n Thank you for the kind words!! We can’t

b d wait to collaborate with you some more

in the future.|

Rose Reynolds

Keep .lJ[ Outhenh‘c by re-ShOriﬂg yOUr best i Managing Director at Philosophy Science
0 c Golden Phase has been a pleasure to
customer testimonials or employee shout- , e e e

OUtS before, but they will be memorable
because of how they handled our
challenges and necessary accomodations
in our product launch.

¢ , Joan Warren commented on your post

Great thought piece. m

% How creative market’s
remote team launche...



@ What to Post

Include videos, custom images or documents to

coseMcl) OO

& Uke 3 Comment £ Share Top Comments

Likes

L9:0009

bring your brand to life

HP + Follow ===
@ 3,024,200 followers
3w

Our new Bristol HP Labs office is now officially open!

Like its predecessor, the new Bristol HP Labs office will remain as the
company’s lead global research facility for security technology, ensuring HP
continues to reinvent security in an increasingly volatile world.

The move represents the continuation of our presence in the city, having first
established a Labs office there in 1985. We're thrilled to remain part of what

is a rich security ecosystem in the south-west of the UK.

02210 28 Comments

Video

Custom Images

"' HubSpot LLL
¥ 277,630 followers

Earn your audience’s attention, don't steal it, with these SEO tips that increase
organic search.
#seotips

Here are some

that that create
an organic

traffic strategy.

O @ 173 - 8 Comments

Documents




@ What to Post

Coming soon,
brands can give
Kudos on LinkedIn

being an incredible product partner!

= Internal Feedback

=
Thank You
Julia Abelsky

Send a thank you e, 2
Recognize impact

Spotlight an inspirational
leader




Tell a stronger
brand story, by
keeping
members up-to-
date on what
matters most to
your brand

? How to Post

Include Community Hashtags with each post

Updates

LinkedIn Marketing Solutions

1,426,062 followers

Tw = Edited
Today we're excited to introduce interest targeting in Campaign Manager. Now
you can reach Linkedln members with relevant ads that match their professional
interests: https://Inkd.in/ejKRN34

that match their
professional
Interests ) 0 weseigans e

[] Politics and Law

[ Arts and Entertainment
b} (] Business and Management

Finance and Economy

[] sales and Retail

Linked [

Headline

Communities

Hashtags

#davos
424 followers

#wef
134 followers

#wef19
1,705 followers

Affiliated pages

LinkedIn Learning
E-Learning
711,700 followers

LinkedIn Talent Solutions

Staffing and Recruiting
330,141 followers

LinkedIn Sales Solutions
Computer Software

Expand your
professional community
and grow followers by
clicking into the hashtag
feed and joining in on
conversations with
members who may not
be currently following
your Page



Posting Tips Let's Review!

When to Post

Post daily, 1-2 times per day, to
establish a trust cadence with
your audience

Test to figure out your sweet spot

What to Post

Use Content Suggestions to
identify what's top of mind

Reshare @mentions from
employees & customers

Include images or videos
Make it a two-sided conversation

Test your messages & broaden
your content mix

How to Post

Use Communities Hashtags to
track member engagement
and join conversations

Post and respond on the go
with Mobile Admin

Schedule out your posts to
make your life easier!




Case Study &

- Xercise




Lemonade Finds Its Sweet Spot by Developing a
Community on LinkedIn

Challenge:

Lemonade prides itself on being a very different kind of insurance company. Through machine learning and Al,
the licensed carrier offers a simple quote and claims process by replacing brokers with bots and paperwork
with algorithms. They also take a flat fee and don't profit by denying claims, removing the conflict of interest
that has sewn consumer distrust.

Lemonade takes pride in their social initiatives, giving back to nonprofits as a Certified B-Corp. But getting their
message out, in an industry occupied by several entrenched global corporations, isn’t easy. This innovative
business needed innovative marketing methods, so they turned to LinkedIn.

“Professionals are humans, first and foremost, so our content has to
be valuable to them and tap into their personal interests.”

Yael Wissner-Levy
Head of Communications and Content, Lemonade




Solution:

The team at Lemonade knew their product was having the desired impact when they started seeing more and more
customers writing about their experiences with it on social media. Seeing this, Lemonade made a commitment
to interact with these people - as well as non-policyholders — and foster genuine online conversations. “We were
surprised by the good karma that we were getting from people - who thought insurance would be such a social
media worthy subject- and that kind of led us to engage with them even more so,” says Yael Wissner-Levy, Head
of Communications and Content. This strategy goes beyond the Lemonade brand itself; the company’s CEO and
cofounder Daniel Schreiber, and cofounder and COO Shai Wininger, engage with members and share thought
leadership content from their personal profile, which expands organic reach and adds a distinct human element.

“We aim to answer everyone that writes to us on LinkedIn, and love
to watch and participate in the conversations that develop around

”

us.

Yael Wissner-Levy
Head of Communications and Content, Lemonade



Results

Customers + Employees Company Values = Growth

Lemonade has quickly grown its presence on LinkedIn by carving out a unique niche and staying true to it. Rather
than aligning with the traditional “all business” context often associated with the platform, the disruptive tech-
driven insurance provider moves in the opposite direction by orienting content toward customers, employees,

and company values. “Professionals want to read stuff that goes beyond another productivity hack,” asserts
Wissner-Levy. “LinkedIn is a community of humans that want to connect to each other through stories, and

people connect through all kinds of stories.” One of Lemonade’s most successful campaigns is called “The
Transparency Chronicles,” in which they share very candid, behind-the-scenes stories about their business,
reflecting on missteps rather than running away from them. As Lemonade has learned, this kind of content

can really stand out and gain traction in feeds full of corporate messaging, especially when contrasted
against many competitors in the insurance industry.

https://business.linkedin.com/marketing-solutions/case-studies/lemonade m



https://business.linkedin.com/marketing-solutions/case-studies/lemonade
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How would you leverage your LinkedIn Page to solve for
the two initiatives below?

You just launched your business in Toronto, Canada and you need to

grow awareness and engagement in that region.

A new product launched at your company and you need to spread

awareness.
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@ What to Post

] | I | | \
. . . SineersNo (I
Quick tips for Video w ﬂf\ |
. . l "“l. ‘ :
: Opening shot of video should be : |
Strong opening :
compelling
: Authentic, not overly-produced N
Keep It Casuql . - https://wef.ch/2GWnZNK #environmentalhealth #fashion
ConTenT STGﬂdS OUT In The feed O @ 285 - 30 Comments - 4,727 Viel

Keep it short 1-3 minutes
1

Keep your clothes for longer

Add Optimize for mobile audiences (with
captioning volume on “mute”)




@ What to Post

Make it a two-sided conversation,
get creative, and ask questions!

Coursera + Follow ===
253,961 followers
7mo

We're continually inspired by learners from all over the world who master new
skills on Coursera. What course are you taking right now?
https://bit.ly/2059H22

’ :m ibanez

Today | completed the entire Deep Learning
Specialization! Few months, a lot of
awesome video lectures, very nice
assignments, great mates and a lot of fun!
Thanks to @AndrewYNg to share his
knowledge!

Thomas Darimont

emomasaanare

Almost finished with my "Machine Learning
with TensorFlow on Google Cloud Platform*
specialization on coursera - the course is
very hands-on and |'ve learned a lot so far.

© 134 - 17 Comments

Netflix nee
1,692,832 followers + Follow
5mo

What are your burning questions about working at Netflix? We'll be responding
to comments all day!

2,982 Likes - 1,226 Comments

& Like = Comment g Share Top Comments ¥

Likes
123020608
e Add a comment... O]

Sadekul Islam . 3¢¢ 5mo -**
Senior Process Associate at Tata Consultancy Services

How do | get to work for Netflix?

Like Reply 1Like - 5 Replies

Load previous replies

Nagashree S . 3rd 4mo -+
Marketing Manager

Veronique Bourdeau hi | have applied for two positions still haven't
received any communication what could be the reason ?

Like Reply 2 Likes

g Sadekul Islam . 3¢ 3mo *-*
X Senior Process Associate at Tata Consultancy Services

Veronique Bourdeau That's really kind. | found some on Linkedin itself.
Like Reply 1 Like

Amazon ses
6,958,817 followers + Follow
3w « Edited

We asked employees to share their Amazon resumes with us in three lines or
less. Tom has been with Amazon for over 20 years. What's next?

Image reads:

"Started as temporary hourly associate when Amazon was a small startup selling
books. Led Amazon Fresh for two years, expanding internationally. Became VP
of Customer Service. My Amazon Resume: Tom Weiland"

amazon
~—

6,652 Likes - 168 Comments




How to Grow
Followers




How to Grow

Followers

Your Game Plan for Growing Followers...

@ ONE TIME @ DAILY WEEKLY MONTHLY

Ask your employees to Link to your Page in all of Review analytics weekly Encourage your
update their Linkedin your marketing commes to identify which content employees to re-share
profile — this is newly performed best, and your content with
important! Post daily to establish a where there are visitor Employee Notifications
trusted voice and follower opportunity (coming soon)
Add the LinkedIn gaps
“Follow"” button to your Reply to comments & Switch up your
website encourage further Ensure you are Communities Hashtags
discussion publishing a broad to reach new, relevant
Invite your first-degree content mix to attract audiences
profile connections to Interact on your new audiences
follow your Page Communities Hashtag
feeds



What you need to know now

Made by Google
Apple Invests In Uber Competitor, Didi
Theranos Faces More Troubles
iPhone 7 Launch

#ChaseGreat

W new perspectives - see more

The Atlantic

- RyanHolmgs (+

Arianna Huffington

Learn how to unx
your customers

destand the values and needs of

Sponsored Content

Build customer relationships at every stage of the
buyer’s journey by targeting content to your most
valuable audiences wherever they spend their time.

e Target your most valuable audiences
using accurate, profile-based, first-party data

* Reach your prospects anywhere:
Publish your content in the LinkedIn feed and in high-
quality placements beyond, on mobile and desktop

* Grow your business at every stage:
Drive quality leads, generate engagement, and raise
brand awareness



Sponsored Content

Target people in a professional mindset with native ads on LinkedIn

Stike

Techcore Al
Sponsored
xperien erof

Techcore World 2018.

608 Likes + 9 Comments

Carousel Single Image Video



Sponsored InMail

Want to Code on Own Time? - Have the liberty to code whenever and wheraver with contract dev work!

Al Messages ~ @ @ John Smith

Idea for better project management strategy

Send timely, convenient, and relevant
private messages to the people that
matter most to your business

Sponsorsd 3 i
John Smith Dear Vivian,
Idaa for better project With FixDex Custom Solutions, it's easy to see all the information you care about in one
management strategy place. Your customized platform will empower you to make faster, better-informed decisions
See how we increased our ROI by 10 optimize your ROI. This is by far the most powerful ‘ool to brdge your platiorms for croes
600% colavoration

- Build with the data you already have: FixDex seamlessly integrates with your existing

Britt Booker dite ptnca 0 ===
L4 s « Align your organization: FxDex helps you aiign your business around the metrics that
matter most '0 your business
+ Visualize your metrics: FixDex let d easi late busi ta i H H H H H
. e e e A S : 5 * Mobile-optimized design for easy clicks
Q John Smith 8
See what FixDex can do for you. Getting started is easy, sign up for a free trial. We have a
team of dedicated gurus to help you with on-boarding ard set-up. Today
Kenneth Owens @ oo
Check out our results Idea for better project management strategy I R d I R R I h
€ * Real-time delivery ensures timely reac
Dear Vivian,
With FixDex 3
all the infi O
ol .
* Uncluttered professional context
powerful tool to bridge your platforms for cross
« Build with the data you already have:
essly integrates with your °

Flexibility to tailor your content

« Align your organization: FixDex helps you
align your business around the metrics that

matter most to your bu:

« Visualize your metrics: FixDex lets you

Check out our results



Text Ads

You May Be Interested In

Deeper Customer Relatonships Generate quality leads with an easy, self-serve
nnel CXO campaign o—o—o oo Take connections with customers .
r to the next level with FixDex solution
rt building your ad Custom Solutions.
ention-grabbing headline, then upload an image and preview your new creation.
 when they click your ad? Preview
Tl Hortordal a7
: Easily create, manage and optimize well-
Ads
B e e Deeper Customer targeted, customized campaigns in just
Relatonships minutes — on a budget that works for you.

ge and copy Take connections with
- Customer Relationships 1 customers to the next level
tlove wih FiDar. ol with FixDex Custom
eat ad 4 ~olutions.

v

Save

[ ]

Deeper Customer Relationships - Take connections with customers to the next level with FixDex Custom Solutions. Call today!



What you need to know now

Made by Google

Apple Invests In Uber Competitor, Didi
Theranos Faces More Troubles

iPhone 7 Launch

#ChaseGreat

]
w

Justin, follow us
opportunities from Fi

+ Follow

Download our r Follow

new eBook
nt! http://pin.it/y-sDbH2

Follow new perspecti

- The Atlantic

Ryan Holmes|

@ Arianna Huffihgton

®

Build brand awareness
by increasing Company Page
followers and engagement

Follower Ad

Dynamic Ads

Engage prospects with ads automatically personalized to them

Drive engagement with premium audiences using dynamically
generated ads, powered by profile data, customizable to meet your

campaign objectives.

| Want to fast track an international career? f
FixDex - 1 year program in 2 countries

I Find out More

———— L .

Drive conversions
with more clicks to your
landing page, website, or app

Spotlight Ad

Ad .-
Veronica, as a content manager,
| getthe latestindustry trends in
social media

3 Ways to Use Psychology in
Fixdex Digital Marketing

Fixdex - 1,427 followers PDF
® Preview Y, Download
Generate leads

by promoting your
LinkedIn content

Content Ad
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